CONTACT NORD'S POCKETS OF INNOVATION SHOWCASE

' - \"\ :

‘\x,,q _ ’ v
I JIAHON I | ® [‘) | g

Marketing Course

JUSTINA CIARLARIELLO
PROFESSOR OF MARKETING, ST.CEAIRCO| L EGE




The Problem

» First semester tfeaching Techno Marketing, a social media
marketing course

» Class Project

» Invited a local company to present to the
students about their current marketing efforts and
their hopes for a social media campaign

» Students were asked to work in groups and tasked
to evaluate the current social media activity and
build a social media marketing campaign for the
local company

» The Results

» Students did not have any experience working
with social media in this context — they did not
know where to start!

» Social media platforms did not have a beta site
where learning could occur




Innovation:

» Stukent

» Essentials of Social Media Marketi
» Design Platform-Specific Soci

SOCIAL MEDIA » Develop a Social Media Mar
MAR&TING

» Mimic Social - Social Media Ma
» Write Targeted Social Media
» Perform Demographic Targetin
» Utilize Promotional Strategies

» Measure Key Performance Indicators
» Manage Budgets
» Schedule Content



Demo

Justina Ciarlanelio “

Welcome to Mimic Social

MIMIC

Welcome to Mimic Social! In this simul n, you will be acting as a social media mark g
manager. Through this experience you will learn social media marketing concepts including:

Building social media marketing campaigns
Content promotion via social media ads

Social media analytics

As a social media marketing manager, your first step in achieving social media success is to familiarize
yourself with the company's background

The scenario portion of the simulation is meant to give you some high-level information about the company
for which you are building your campaign

To your left is a bit of information regarding the company's current financial and marketing sta ® Help
be wise to take a few notes so that you don't have to frequently revisit these pages. However, §




Benefits/OQutcomes:
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Students were very engaged
the hands-on, real-world le
experience of the simulatfi

Students enjoyed the ga
competitive aspect of th
simulation

Students are able to analy
the analysis rounds and app
learnings to subsequent rounds

Includes Influencer marketing, which is such
an important topic right now

E-Textbook is always up-to-date, it is
updated 2x per year



Chadllenges chicESRREREemMeNTs

» Grading sheet

» Did not align with my organizations
grading practices

» Worked with intfernal feams to modify
grader to better support our grading
policies

» Some updates needed:

» Simulation does not yet include
SnapChat, TikTok or stories




Potential

» Stukent offers many other
eTextbooks for Marketing courses,
including:

» Digital Marketing — Adwords
» Marketing Analyfics

» Mobile Marketing

» Consumer Behavior

» Stukent.com







