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The Problem
u First semester teaching Techno Marketing, a social media 

marketing course
u Class Project 

u Invited a local company to present to the 
students about their current marketing efforts and 
their hopes for a social media campaign

u Students were asked to work in groups and tasked 
to evaluate the current social media activity and 
build a social media marketing campaign for the 
local company

u The Results
u Students did not have any experience working 

with social media in this context – they did not 
know where to start!

u Social media platforms did not have a beta site 
where learning could occur



Innovation:
u Stukent

u Essentials of Social Media Marketing E-textbook
u Design Platform-Specific Social Media Marketing
u Develop a Social Media Marketing Strategy

u Mimic Social – Social Media Marketing Simulation
u Write Targeted Social Media Ads
u Perform Demographic Targeting
u Utilize Promotional Strategies
u Measure Key Performance Indicators
u Manage Budgets
u Schedule Content



Demo



Benefits/Outcomes:

u Students were very engaged – they loved 
the hands-on, real-world learning 
experience of the simulation

u Students enjoyed the game-like, 
competitive aspect of the Mimic Social 
simulation

u Students are able to analyze their actions in 
the analysis rounds and apply those 
learnings to subsequent rounds

u Includes Influencer marketing, which is such 
an important topic right now

u E-Textbook is always up-to-date, it is 
updated 2x per year



Challenges and Enhancements

u Grading sheet

u Did not align with my organizations 
grading practices

u Worked with internal teams to modify 
grader to better support our grading 
policies

u Some updates needed:

u Simulation does not yet include 
SnapChat, TikTok or stories



Potential

u Stukent offers many other 
eTextbooks for Marketing courses, 
including:

u Digital Marketing – Adwords

u Marketing Analytics

u Mobile Marketing 

u Consumer Behavior

u Stukent.com
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